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Upcoming summer
markets are filled
with remarkable
introductions for

retailers

BY DEBBIE EISELE
Managing Editor

IN-PERSON

MARKETS
June 22-28

Dallas Total Home
& Gift Market

July 12-18
Atlanta Market

July 19-23
Seattle Mart

July 24-28
Las Vegas Market
July 29-Aug 2
Minneapolis Mart
Aug. 14-16
Shoppe Object

Aug. 14-17

ed Floral Candle
Rosy Rings.
Circle 296.
JuniperMarket, Faire
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Holder. Kitras Art Glass JBNE
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MERRY AND BRIGHT
GREETING CARDS & GifTS

MADE IN THE USA.
CS(@GINABDESIGNS.COM ~ 800-228-4856
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his summer is a return
to normal, or almost
normal, when it comes

to markets. However, the pandemic
has transformed our industry
and now offers year-round digital
marketplaces to further assist retail
buyers, and the excitement of
new introductions parlays to both
in-person as well as online markets.
“The first show of the summer
is in Dallas offering retailers the
opportunity to see it first and buy
it first — which is more important
than ever. Inside our marketplace,
the expanded and reimagined Temps
show is our big news for June,”
Cindy Morris, president and CEO,
Dallas Market Center, emphasized.
“Buyers will experience new
collections like High Style, Global |
Fair Trade, Him, Made, and Antiques
together with hundreds of new
brand debuts. Inside the permanent
showrooms we are bringing together

NEW PRODUCTS!
ENVELOPE SEALS & TEA TOWELS




the best quality products from gift
as well as fashion, home accents,
holiday and floral, and gourmet and
housewares. It’s all available inside
one exciting, inspiring, welcoming
family-owned marketplace.”
“Exploration is the buzzword for
the Summer 2022 Atlanta Market,”
said Bob Maricich, chairman and
CEO for IMC. “A return to nearly pre-
pandemic levels of resources with
unmatched access to hot categories
like décor, gourmet, tabletop and
values-based brands plus industry-
leading education creates an
opportunity to explore what’s next
like nowhere else this summer.”
“Buyers love Las Vegas Market
for the total cross-merchandise

i

buying from must-have lines,” said

Maricich. “These robust discovery

opportunities combined with

proprietary programming and a Cardinals and Berries Ceramic Angel Votive Holder.
celebratory atmosphere will create 20" Art Pole. Studio M. Mud Pie. Circle 299. Dallas Total
a market like none other in Summer  Circle 298. Home & Gift Market, Atlanta
2022.” Atlanta Market Market, Las Vegas Market.

%
UNEMPIOYED
S PHiIOSOPHERS

GUILD

BRIGHT AND COLORFUL ACCESSORIES
FOR BRIGHT AND COLORFUL PEOPLE.

philosophersguild.com
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For digital markets, buyers can look
to Faire and JuniperMarket for fresh
newproductofferings. “IMC’snewB2B
digital marketplace, JuniperMarket,
is a perfect complement to its summer
markets in Atlanta and Las Vegas,”
said Bill Furlong, CEO for Juniper.
“JuniperMarket enables buyers
and sellers to connect anytime and
everywhere, so now it’s market every
day. Buyers can reorder their best
sellers online before or after market,
leaving more time at market for
discovery and in-person networking.
For buyers who can’t get to a market
this summer, JuniperMarket is
available 24/7/365.”

Merchandise offerings across
all categories provide retailers the
opportunity to create a freshness
to inventory. Here’s a round-up of
some of the introductions that will
be seen in-person and online. G§

RESORT GIFT EXPQ ¢

October 30 - November 1, 2022

The Northeast’s Leading Show
for Sowventr & Redort Relailerd

Roland E. Powell Convention Center

Ocean 6'42:% MD

. 80 VR croup
K Now/!
oceancitygiftshow.com/giftshop #OceanCityGift
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1. Humorous Pet-themed Holiday Cards. NobleWorks. Circle 300.

2. Anti-theft Daypack. Calla Products. Circle 301. Dallas Total Home & Gift Market,
Atlanta Market, Las Vegas Market, Seattle Mart, Minneapolis Mart, JuniperMarket,
MarketTime. 3. Pillow. Melrose International. Circle 302. Dallas Total Home & Gift
Market, Atlanta Market, Las Vegas Market, JuniperMarket. 4. Created With Color.
Kay Berry. Circle 303. Faire. 5. The Smell of Christmas. Aromatique. Circle 304.
Atlanta Market, Las Vegas Market. 6. Painterly Floral Felt Essential Storage Tote

by Sammy & Lo. Trend Lab. Circle 305. 7. Sea Salt Pretzel Toffee. Mel's Toffee.
Circle 306. JuniperMarket, Faire, Abound, Mable. 8. Snap Signs. P. Graham Dunn.
Circle 307. Atlanta Market, Las Vegas Market. 9. Local Tumbler with Straw. Totalee
Gift. Circle 308. Dallas Total Home & Gift Market, Atlanta Market, Las Vegas Market,
Minneapolis Mart, JuniperMarket.
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SUBSCRIBE

TO GIFT SHOP® PLUS MAGAZINE

THE MODERN RETAILER'S ESSENTIAL RESOURCE

In each issue, Gift Shop®
Plus readers discover:

« Emerging trends and
insight from industry
experts

« Merchandising and
marketing tips

« Feature articles

« The latest products

PRINT AND DIGITAL
SUBSCRIPTION
OPTIONS AVAILABLE

SUBSCRIBE OR RENEW AT
GIFTSHOPMAG.COM/SUBSCRIBE
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